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ABSTRAK
Perkembangan teknologi informasi mendorong pelaku usaha memanfaatkan media
digital sebagai sarana pemasaran dan penyampaian informasi. Toko Bagaswita
Koleksi merupakan usaha penjualan tas wanita yang masih mengandalkan
Tokopedia, sehingga penyampaian profil usaha dan identitas brand belum optimal.
Penelitian ini bertujuan merancang dan membangun website company profile
sebagai pusat identitas digital untuk mendukung penyampaian informasi dan
strategi pemasaran. Metode pengembangan yang digunakan adalah Rapid
Application Development (RAD), meliputi Requirements Planning, User Design,
Construction, dan Cutover. Website dikembangkan menggunakan Codelgniter 4,
PHP, dan MySQL serta diuji menggunakan Black Box Testing dan User
Acceptance Testing (UAT). Hasil penelitian menunjukkan bahwa website berhasil
dibangun sesuai kebutuhan, menyediakan informasi profil, katalog produk, kontak,
serta halaman administrator untuk pengelolaan data. Hasil pengujian menunjukkan
seluruh fungsi berjalan sesuai kebutuhan dan tingkat penerimaan pengguna sangat
baik. Website yang dikembangkan dapat menjadi pusat identitas digital dan

mendukung strategi pemasaran Toko Bagaswita Koleksi.

Kata kunci: Company Profile, Website, Rapid Application Development (RAD),

Codelgniter 4, Pemasaran.
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ABSTRACT

The development of information technology encourages businesses to utilize digital
media for marketing and information delivery. Bagaswita Koleksi is a women’s
handbag business that relies on Tokopedia, resulting in limited presentation of its
business profile and brand identity. This research aims to design and develop a
company profile website as a digital identity center to support information delivery
and marketing strategies. The development method used is Rapid Application
Development (RAD), consisting of Requirements Planning, User Design,
Construction, and Cutover. The website was developed using Codelgniter 4, PHP,
and MySQL and tested using Black Box Testing and User Acceptance Testing
(UAT). The results show that the website was successfully developed according to
user requirements, providing business profile information, product catalog, contact
information, and an administrator page for data management. Testing results
indicate that all functions work as required and user acceptance is very good. The
developed website can serve as a digital identity center and support the marketing
strategy of Bagaswita Koleksi.

Keywords: Company Profile, Website, Rapid Application Development (RAD),
Codelgniter 4, Marketing.

vii



